


LiveJournal is the world’s premier community mediasite.  

Combining individual expression with infinite social connections, LJ is ever 

expanding the original niche it carved out more than ten years ago.



Unlike so many name-based social media sites, the 

LiveJournal community is unique because it puts people’s 

interests first.  

LiveJournal users connect and cement bonds based not upon names they knew in 

the past, but instead upon what they love in their lives today. 
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The LiveJournal 

Site is also the Largest 
Collective Community 

Besides being an organic site for journals and user communities, 

LiveJournal is a community in itself.  LJ staff promote contests, giveaways 

and sponsorships directly to the 26 million+ LiveJournal members.

What Makes the World Go 
Round

User Journals
The Individuality of the LJ 

Experience

Interests
The Lifeblood of 

Community

Communities
The Soul of LiveJournal



LJ users are young, creative, artistic , and trend-setting.  They are most 

interested in community connections fostering their creativity, and they are 

also strongly immersed in entertainment, travel, politics, fashion and 

gaming. 

What Makes the World Go 
Round

Segment Monthly Segment Specific Impressions

Creative Expression 50,651,138 17%

Entertainment 46,869,132 15%

Television 36,361,547 12%

Gaming 29,034,601 9%

Fashion 27,097,122 9%

Music 24,236,913 8%

Tech 21,795,057 7%

Travel 19,857,736 6%

Politics 15,476,035 5%

Advice and Support 14,900,125 5%

Food 10,447,310 3%

Pets 6,226,278 2%

Parenting 2,774,997 1%



The LJ Audience



Communities
LJ Users

Smarter Advertising

LiveJournal advertising leverages the same core strength that attracts users 

to the site: interests.  

LJ  Audience Segments allow LiveJournal advertisers to utilize coveted 

community psychographic data along with traditional demographic and 

geographic targets.

Ads
Segment

Data



LJ User

Why Advertisers Love LiveJournal Interests

LJ targets advertising campaigns to users’ interests without relying on the 

user to declare them.  

By categorizing communities, LJ can target all the members or followers of 

communities regardless of the content the user is viewing at any given 

moment.   

Joins
Parenting

Reads

Entertainment
Joins

Travel

Parenting and 

Travel Ads



LiveJournal keeps ad units brand-safe by using a three-pronged proprietary 

approach to both human and automated filtering.  

Contextual and semantic scanners send data back and forth between their 

own databases and LJ ad servers, and LJ staff patrol existing and new 

communities to preserve brand-safety, ensuring that ads serve on the most 

optimal pages.  All LiveJournal sponsorships, contests, and giveaways are 

moderated using advance content screening.

LJ keeps pages safe by focusing on the most elemental level of the site–the 

individual post— and how it relates to the safety of the overall page.

Brand Safety



LiveJournal— 10 Years in High Engagement

Homepage Conversation Starter with Roadblock Option



10 Years in Connecting Communities

100 Degrees of Connection 

210m social connectionsbetween LJ members
Over 600K new entries delivered to Friends pages per 

day

An average LiveJournal user  . . .

spends 22 minutes per session 
has 20 friends 
has at least 88 entries in his/her journal
has at least 15 new entries per month  
has maintained his/her journal for at least 20 

months

LiveJournal averages:

29m unique visitors per month (15m US)
1.8m account logins per month  
350m page views per month (175m US)
7 sessions per month for each login
15m ad impressions per day (7.5m US) 

LiveJournal is :

26.2m registered users
960k communities 
13.1m entries per month
15m comments per month
332k new users per month 
6.2k new communities per month

Source: Omniture, LiveJournal Logs



LiveJournal US Market Position  (http://www.quantcast.com/livejournal.com)



Commercial Opportunities

Display :

Á Homepage roadblock, ROC/RON;

Á Audience: demo/geo/interest targeting available

Á CPMs starting from $2 up 

Conversational, Sponsorship, and High -Engagement Social Marketing:

Á Conversation Starters (High impact, rich media-supported social conversation units)

Á Conversation Enders

Á LiveJournal Remixed(High Social Engagement Campaign Remixing)

Á Sponsored communities

Á Madvertising 

Á Custom communities

Á Sponsored journal themes

Á + custom packages 



Rate Card

Network & Channel Runs
* Gender targeting included

CPM

RON $2

Interest-Based Audience Targeting $4

Roadblocks & Interstitials CPM

Homepage Roadblock (300x250) $12

Homepage Roadblock + Tandem Unit $20

Homepage Roadblock + Skin $20

Interstitial $14



Rate Card (Continued)

Conversation Starters or 
Conversation Enders

Starting at

Without rotational traffic drivers $10k

With rotational traffic drivers $15k

LiveJournal Remixed
(Including rotational media and circulation)

Starting at

Virtual Gift Remix $30k

Display Campaign Remix $30k

Madvertisement Remix $20k

Custom tailored (widgets, etc) Spec



Contact

sales@livejournalinc.com


